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Chart 2.4. Baseline survey results.
Individual action.
Advocacy interests

Climate change is the topic that joins more
consensus amongst the survey participants as a
topic worth joining advocacy campaigns (74%). The
other  topics gathering high referral are
discrimination (72%) and the access to healthcare
and welfare services (64%). Accounting for the age
distribution of our sample, it is particularly
interesting to find that access to education is
mentioned as a topic worthwhile joining and
advocacy campaign for 71%. When asked about
other topics of interest, themes related to peace,
against militarisation, working conditions, women's
rights or the rise of authoritarian ideologies are some
examples described by 6% of the sample.

These findings are consistent with the research
undertaken by Kaiser and Byrka (2011) and
Kadic-Maglajlic et al. (2019) that distinguish two
symbiotic types of engagement in sustainable
consumption: pro-environmental and pro-social
engagement.

Yet, children and young people have traditionally
been excluded from decision-making processes in
all parts of the world. A paradigm shift is occurring,
as society is starting to recognise them as social
actors and citizens. The importance of hearing their
voices individually and collectively is beginning to be
felt within development policy and practice, local
governance, education systems ((O'Kane, 2003).

| believe that to raise actual support,
instead of offering some kind of subsidy
directly, maybe it would be wise to revert
the process. Young people who are
already promoting this kind of campaign
should be contacted and asked: What can
we offer you? How can we help? | think
that sometimes governments and city
councils have good intentions, but the
way they try to help or whatever they offer
is not right or not what's necessary.
Survey participant, 18-24 yo, student and
part-time employed

| believe that each sector is prepared to
act against climate change and that the
only difference lies in the scale of the
actions we can take. | can't take at home
any action with the same impact as a
government could. But | can understand
the impact of my decision as a consumer,
of the impact of what | eat, what |
consume, and how to reduce or
compensate for it.

Survey participant, 25-34 yo, student and
part-time employed







Knowledge and perception

about climate change




18

According to Handoyo et al. (2019), environmental
awareness results from motivation, knowledge and
skills. Knowledge refers to the information that
shapes attitudes and beliefs, which in turn, the
attitudes and beliefs lead to the desired action.

When requested to evaluate a list of statements
about climate change as true or false, we found that
most Spanish interviewed correctly recognised
them as true. Comparing such findings with the
European Youth Eurobarometer (2017) allows us to
conclude that data is coherent.

@ true @false

Chart 3.1. Baseline survey results.
Perceptions about Climate Change.

Statements concerning
climate change. Average



According to the Eurobarometer, we can outline
three ideas for the future of Europe that are central
for young people:

* The promotion of critical thinking and the ability to
search for information to combat fake news and
extremism;

+ Easy access to information for young people who
want to move and work abroad to encourage youth
employment;

+ Promoting behaviour change through environ-
mentally friendly projects such as sustainable
transport or recycling systems across Europe.

Our participants from Spain are aware of the impact
of climate change in all aspects of global life. The
items more believed to be true refer to those relative
to the human role either as the origin of climate
change (93%) and the knowledge that Climate
change has had an impact on every ocean and every
continent over the last few decades (91%) but also
as able to deliver change (89%).

[t is also relevant to understand how these
perceptions about the climate change phenomena
affect the participants’ personal lives and
experiences. The survey included questions that
specifically request the participants to evaluate the
perceived impact in a number of dimensions to
address such conceptions. The results are insightful
about the participants' concerns, revealing that, on
average, 85% of the participants recognise some
kind of impact of the listed climate change
phenomena.

Urban vegetable gardens, soil regeneration in
vacant lots, communal vegetable gardens,

more vegetation, water supply systems for
rural areas...
Survey participant, 25-34 yo, freelancer
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Chart 3.2.1. Baseline survey results.
Perceptions about Climate Change.

Climate change impact
in your own life
and the people closest to you

Chart 3.2.2. Baseline survey results.
Perceptions about Climate Change.

Climate change impact in your
country

Chart 3.2.3. Baseline survey results.
Perceptions about Climate Change.

Global climate change impact
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The items selected as more impactful, meaning
that they are classified as having a major impact
more often, are More forest fires (74%), the Air
pollution (63%) and Drought (58%). Almost a third
part of the sample does not recognize the Melting
of the glaciers and Rising sea levels as affecting
them personally, classified as active stressors by
‘only” 70%.

When requested to rate how worrisome the same
phenomena related to climate change are from a
national perspective, the participants from Spain
believe that More forest fires (60%), Loss of
biodiversity and Drought (54%) are the most
impactful phenomena for their country. .

Overall, the Spanish participants recognise the
major impact of climate change, both at a personal
and at a national level. Acknowledging the
environmental issues that we are facing may be
seen as a very important step, since it may ground
future climate advocacy and action. In the following
we will present results related to these shared
perceptions about who is best equipped to fight
climate change.

I'd like to find a way to unite people and
always look for the common good, even if
sometimes it's hard. If it's the right thing to do,
you must do it.

Survey participant, under 18 yo, student and
musician

It's not fair to put all the responsibility on
citizens: the primary responsibility is on
governments, either national, regional or local.
If they don't set an example, citizens are left
guideless. If the only option available is
products with plastic packaging that need
litters of water to be produced, how can
people choose? But, who profits from that
plastic or that water used to manufacture
it???? Sure, but it's the common people who
are to blame because they eat fruit that
comes wrapped in plastic and then don't throw
it in the yellow trash can for recycling
companies to come and mix everything in the
same truck... (I've seen it myself) and
unaware, as a citizen, that taxes raise if my
town has several waste management services
instead of just one, even if they are not used
to separate and recycle...

Survey participant, 25-34 yo, student and
part-time employed
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Since policy awareness is crucial for social
advocacy, we  investigated participants'
knowledge at their policymaking level. To some
extent, each participant's level of expertise may
limit or enhance their potential as a young activist,
with individual advocacy priorities and action
capabilities.

Spanish participants believe in having policy
awareness, with almost 60% stating that they
know global policies or activities to reduce climate
change.

Such a result may be due to the active targeting of
children and younger citizens by the UN
Sustainable Development Goals. Indeed, such
positioning regarding the youngsters is clearly
present in the following statement from 2015:

"The future of humanity and our planet lies in our
hands. It also lies in the hands of today's younger
generation, who will pass the torch to future
generations. We have mapped the road to
sustainable development; it will be for all of us to
ensure that the journey is successful and its gains
irreversible.”

Such level of awareness decreases when the
question is framed at a national level, with only
43% recalling policies of actions implemented by
Spain to address climate change.
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Base: All respondents (N= 579)

59%
YES

41%
NO

Chart 4.7. Baseline survey results.
Policy Awareness and Action.

Participants' knowledge about
global policies or initiatives
to reduce climate change

57%

Chart 4.2. Baseline survey results.
Policy Awareness and Action.

Participants' knowledge about
environmental policies
in your country



| believe that each sector is prepared to act
against climate change and that the only
difference lies in the scale of the actions we
can take. | can't take at home any action with
the same impact as a government could. But
I can understand the impact of my decision

as a consumer, of the impact of what | eat,
what | consume, and how to reduce or
compensate for it.

Survey participant, 18-24 yo, student and
part-time employed

The survey participants seem to link expertise and
capacity to fight climate change, as they identify
the environmental and international organisations
as best equipped for that particular task.

On the other hand, businesses, industries, and
Individuals and families are the least enabled to
tackle climate change. Given the previous
assertion that it is possible to fight climate change
through change in habits and social models (Chart
3.1.), this acknowledgement can be understood as
an opportunity for action.

International
organisations

Business and industries

42%

Environmental
organisations

Local/ regional authorities

Best equipped .
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Individuals
and families

64%
Local
associations

European
Institutions

63%

Country's | government

51%

39%

NIV
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Chart 4.3. Baseline survey results.
Policy Awareness and Action.

Who is best equipped
for fighting climate change



According to the UN's Youth Advisory Group on
Climate Change Outcome Report (AAVV, 2020),
investments in green jobs are prioritized on the youth
agenda, as climate anxiety is currently intertwined
with uncertainty about the future of jobs, and these
can be enhancers of both sustainability and
competitiveness credentials of their countries.

Through education
and school curricula

67% of the Spanish participants believe that
Education and scholar curricula could motivate
people to become more active about climate change,
50% that large scale campaigns could be effective
and 48% highlight the need for scientific information
sources to provide more information. In a more
punitive manner 56% believe that this change in
behavioural patterns could be triggered by an increase
in fines and other penalties.

50%
Large-scale
campaigns

In the West, particularly in Spain, things work
only when you punish people. We're extremely

selfish and proud at the same time.
Survey participant, 25-34 yo, employed

Also, to enhance population mobilization and action,
participants were requested to state how local

More scientific
information
sources

authorities can support sustainability campaigns and
other related initiatives by youngsters. The most
mentioned measures are related to the need to

financially support this group (75%), and to provide
meeting and activities facilities (59%). Importantly,
only 11% of the participants believe that youngsters
are not interested in any kind of support.

CIV(T
DISOBEDIENCE
EQUIRES NO
R

g : :
3 Photo contest about climate change and its
impact in our daily lives (not droughts in Africa
or melting poles). If you don't show floods,
desertification... More than a campaign, | think
that it would be key to raise awareness about
the importance and the current situation from
the schools and the street, while proposing

VA/J} / Ny A
Street actions such as strikes
and Fridays for Future

PAYS

guidelines to boost the improvement and
showing the way to the change. Schools can
work on the importance of changes in our way
of life and the reduction of the use of some
materials.

Survey participant, 18-24 yo, employed

Base: All respondents (N= 336)

Chart 4.4. Baseline survey results.
Policy Awareness and Action.

What would motivate people
to act on climate change

Multiple answers possible



According to Handoyo et al (2021), intent, necessity
and  possibility are the indicators  of
pro-environmental behaviour. Intent refers to an
anticipated outcome that is intended or that guides
your planned actions. Necessity is the greater
sense of personal responsibility. Meanwhile,
responsibility refers to the responsibility to improve
the world and also the responsibility for the
environmental impact caused by ones own
behaviour. Individuals with high necessity regarding
behaviour are more likely to adopt a particular
behaviour. Thus, individuals with a greater sense of
personal responsibility are more likely to have the

intention to engage in pro-environmental behaviour,

With this in mind, survey respondents were asked
about advocacy suggestions. The majority of
respondents highlight the need for effective
communication, for example, a clear, simple and
relatable transmission of information, in which
anyone, regardless of their experience, understands
it. Also, importantly, the need for proper schools
and adequate education was the second most
mentioned suggestion, meaning that besides
having access to information, people need the
ability to grasp such information.

Chart 4.5. Baseline survey results.
Policy Awareness and Action.

How can local authorities support
young people's sustainability
campaigns and other sustainable
activities

Multiple answers possible
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Participatory or
community-based
funding projects

Financial
support

Participation in
decision and
policy-making
through special youth
committees

Capacity building
and networking
events

Participation in
decision and
policy-making
through general
committees

Young people are not
interested in these
means of support




At a local level, each municipality could,
through a network of youth associations,
host a monthly meeting to discuss the
most pressing problems in the area and
find solutions.

Survey participant, 18-24 yo, just graduated

Participative and dynamic workshops that
reach a diverse target audience, with
contents about the use of water resources
and the soil, about generation of
emissions, different energy sources,
biodiversity, etc. while raising awareness,
social integration and critical thinking.
They should be moving and leave a
footprint in participants.

Survey participant, 25-34 yo, student and
freelancer

I'd propose a challenge in education
facilities (for 1 month or as many as
deemed apropriate or necessary): after
teaching activities that contribute to the
recuction of climate change in our daily
life, the person who'd do more activities or
reduced their environmental impact the
most would get a price (a green price,
obviously). 2. I'd do positive campaigns,
that is, I'd appeal to what most people do
(for example, a 70% of people brush their
teeth with the tap off) or identify how
much people are contributing to the
reduction of climate change (for example,
if you keep the tap off while brushing your
teeth, you sale 1L of water). Also, it could
show how you can help reducing your
environmental impact on a regular day: in
the morning | do this, in the afternoon | do
that...

Survey participant, 18-24 yo, student
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Useful resources
for individual action

Instituto de la Juventud
Www.injuve.es

Direccion Xeral de Xuventude,
Participacion e Voluntariado
http://xuventude. xunta.es

Centro de Extension Universitaria
e Divulgacién Ambiental de Galicia
www.ceida.org

ADEGA - Enerxia e cambio climatico
https://adega.gal/info.php?sec=30&idioma=g!

Como ahorrar agua en casa
https.//www.ocu.org/alimentacion/agua/consejos/a
horro-de-agua-como-lograrlo

Climate tips (CE)
https.//ec.europa.eu/clima/citizens/climate-tips_es

Useful resources
for community action

Consejo de la Juventud de Espafa
Www.cje.org

Alianza por la Juventud
https.//alianzaporlajuventud.es

Parlamento Joven de Navarra
https.//parlamentojoven.com

Evento Europeo de la Juventud
https.//european-youth-event.europarl.europa.
eu/es

Proxecto Rios
https.//proxectorios.org

Pacto das Alcaldias para o Clima e a Enerxia
https://pactodosalcaldes.gal

Cambio Climatico en Galicia
https.//cambioclimatico.xunta.gal

Contributions of Participatory Budgeting to
Climate Change Adaptation and Mitigation
www.oidp.net/docs/repo/doc792.pdf
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